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A  Feiv  yifords  of  introduction  by  ttie 
REV.    CANON   BARNETT,  (Ciiairman), 


There  are  good  Posters  and  there  are  bad  Posters.  Government 
Institutions  and  School  authorities  exibt  largely  to  teach  people  to  choose 
the  good  and  refuse  the  bad.  The  Exhibition  Committee  believe  there- 
fore that  they  are  on  right  lines  in  making  this  Exhibition.  The  visitors 
learning  in  the  Gallery,  the  difference  between  good  and  bad  posters 
may  be  helped  towards  that  right  judgment  in  other  things. 

The  marks  of  a  good  poster  are  at  any  rate  three  :- 

(1)  .  It  must  go  straight  for  its  end  and  impress  the  obscure  mind 
with  the  object  it  advertises.  It  must  therefore  be  simple  ;  designed  to 
leave  a  single  impression  and  avoid  the  confusion  to  which  artists  are 
tempted,  who  want  to  show  their  skill  by  introducing  different  ideas, 
and  many  details. 

(2)  .  A  good  poster  must  also  be  refined  and  give  evidence  of  the  re- 
straint, which  is  the  opposite  of  vulgarity.  A  vulgar  design  may  draw 
attention,  but  by  giving  pain  to  gentle  feelings,  and  by  offending  taste, 
it  justifies  condemnation. 

(3)  .  "  Grace  of  line"  says  Mr.  W.  S.  Rogers  in  his  book  on  Posters 
"  is  an  important  factor,  and  is  one  of  the  qualities  which  leads  to  much 
distinction  to  the  posters  produced  in  Paris  and  other  continental  cities. 

Those  are  marks  by  which  visitor  s  may  try  the  posters,  and  by  this 
exercise  find  for  themselves  new  interest  in  our  hoardings. 

The  Committee  hope  that  the  effect  of  this  exhibition,  which  they  have 
made  by  the  help  of  many  friends,  may  be  an  increase  of  attention  to 
Posters. 

There  are  some  visitors  who  will  be  interested  in  the  process  by 
which  they  are  printed.  There  are  others  who,  comparing  the  work  of 
different  nations,  will  set  themselves  to  account  for  the  varieties.  "Why 
are  reds  and  yellows  so  common  in  England?"  There  are  others  who 
will  study  posters  to  find  out  what  it  is  which  is  popular  in  different 
towns,  in  different  counties— what  people  living  in  different  climates  eat 
and  drink — what  are  their  manners,  and  what  their  amusements  and 
their  literature. 

The  Committee  commend  the  Exhibition  to  the  thoughtful  observation 
of  the  visitors,  and  are  assured  that  those  who  will  give  much  observa- 
tion will  not  only  have  a  pleasant  time  in  our  exhibition,  but  carry  away 
those  which  it  will  afterwards  be  pleasant  to  exercise. 

The  promotion  of  the  Exhibition  is  largely  a  labour  of  love  on  the  part 
of  all  concerned.  The  success  of  their  efforts  is,  in  a  great  measure,  due 
to  the  untiring  energy  and  courtesy  of  our  secretary— Mr.  C. 
Campbell  Ross. 

Mr.  Walter  Hill  has  given  a  large  amount  of  space  on  his  important 
posting  stations,  and  to  the  Avenue  Press,  Ltd.  we  are  indebted  for 
liberty  in  connection  with  the  printing  of  our  posters. 

Mr.  Ernest  S.  Day  has  given  the  benefit  of  his  expert  knowledge  and 
experience  in  connection  with  the  advertising. 

Mr.  H.  F.  Tomalin  (Dr.  Jaeger's  Co)  has  helped  in  the  coffers,  also  with 
some  of  the  clerical  work  which  has  been  very  heavy. 

Mr.  Frank  L.  Emanuel  and  the  other  members  of  the  Committee,  have 
one  and  all  done  their  very  best.  To  the  gentlemen  of  the  Press  we  are 
again  indebted  for  their  sympathy  and  help.  I  regret  that  only  space 
prevents  me  from  mentioning  individually  all  who  have  so  willingly  and 
capably  helped  to  make  one  summer  exhibition— a  great  success. 

To  Mr.  Charles  E.  Dawson  our  thanks  are  most  especially  due.  He 
may  justly  be  termed  the  originator  of  the  Exhibition.  To  him  we  owe 
our  artistic  and  refined  poster,  which  will  shortly  be,  we  hope  very 
familiar  and  popular  on  the  hoardings  of  London,  and  in  many  other 
ways  far  numerous  to  name,  he  has  proved  himself  indispensible  to  the 
success  of  the  undertaking. 


ARTISTIC  POSTERS. 

Past  &  Passing, 

By  Charles  E.  Dawson. 


Poster  collecting  as  a  hobby  has  risen  and  grown  steadily 
during  the  last  ten  or  twelve  years. 

There  is  an  increasing  number  of  people  who,  recognising 
the  brilliance,  dash  displayed  in  some  the  designs  of  placards, 
have  sought  to  preserve  them  from  oblivion  and  collect  and 
arrange  them. 

These  fortunate  people  whose  artistic  instincts  have  thus 
guided  them  find  themselves  the  possessors  of  works  of  art 
whose  value  in  many  instances  increases  daily,  until  they  become 
worth  many  times  their  weight  in  gold. 

Most  people  are  so  used  to  consider  that  art  is  confined  to 
the  limits  of  gold  frames  and  Burlington  House,  that  they  are 
slow  to  recognise  it  in  any  other  form. 

Posters  are  often  better  drawn,  more  original  in  composition, 
and  reveal  a  richer  sense  of  color,  than  many  paintings  ex- 
hibited as  works  of  art  at  the  Royal  Academy,  but  so  ven- 
erable is  the  popular  superstition  which  restricts  art  to  the 
limits  of  frames  carved  and  gilt,  that  posters  have— outside 
the  noble  army  of  collectors — hitherto  been  deprived  of  the 
consideration  they  rightly  deserve. 

This  is  largely  due  to  the  fact  that  posters  have  purposes  to 
fulfil,  as  definite  and  as  different  from  those  of  wall-pictures  as 
coal  scuttles  or  clocks,  and  that  unless  they  answer  that  pur- 
pose  they  are  as  unworthy  as  scuttles  which  wont  hold  coals  or 
clocks  which  refuse  to  keep  time. 

I  don't  claim  that  posters  represent  the  highest  achievement 
of  man's  ability  to  create  beautiful  and  noble  things,  but 
as  far  as  they  fulfil  certain  definite  purposes,  they  are  more 
often  successful  than  the  majoiity  of  paintings  for  which  there 
is  not  nearly  so  much  demand^  chiefly  because  they  are  not 
so  useful,  and  that  a  good  poster  is  better  (and  more  within 
the  reach  of  the  man  with  the  slender  purse)  than  an  in- 
difterent  picture. 

Posters  have  been  used  for  a  long  time  ;  Rome  and  Egypt 
knew  the  value  of  pictorial  announcements. 


The  Bakers  of  Pompeii  wrote,  in  sun-dried  clay,  fatuous 
adjectives  about^ their  hot  cross  buns  and  shortbreads,  but  the 
posters  as  we  find  them  in  the  present  exhibition  are  mostly 
the  product  of  the  last  20  years,  and  undoubtedly  had  their 
first  development  in  the  city  of  light  and  art— Paris. 

The  art  of  Japan  has  during  the  last  half  of  the  19th 
century  influenced  the  style  of  most  designers  who  were 
quick  to  perceive  that  a  flat  mass  or  shape  of  color,  cleverly 
done,  is  more  interesting  in  suggesting  an  object  than  a 
realistic  representation  carefully  elaborated  in  light  and  shade 
especially  when  seen  from  the  other  side  of  a  street.  Thus 
has  the  poster  style  evolved. 

The  poster  artist's  problem  therefore  is  to  produce  and  plan 
a  series  of  shapes,  a  mosaic  of  various  patches  ot  color,  which 
will  suggest  to  the  eye  the  object  presented  in  a  satisfying 
and  pleasing  way. 

Just  how  he  solves  this  problem  makes  the  difference  bet- 
ween the  work  of  one  artist  and  another,  and  the  way  they 
-elect  to  do  it  is  called  style  ;  the  manner  of  man,  his  nation 
and  his  temperament  all  influence  him  in  this  respect.  This 
is  the  part  of  the  work  that  it  is  practically  impossible  to 
teach. 

Ruskin  said  —  All  men  rightly  constituted  love  color,  and 
a  joyous,  childish  sense  of  color  should  be  the  first  ingredient 
in  making  a  poster  artist. 

He  should  have  a  great  amount  of  enthusiasm  for  life 
and  all  its  pictorial  possibilities,  a  delight  in  movement,  in 
speed  and  dash — the  living  grace  of  a  ship— a  bird — 
or  a  dancer;  a  knowledge  of  most  printing  processes,  especially 
lithography.  This  dramatic  sense  should  seize  the  most  active 
and  intense  moment  in  a  story  or  a  play — and  be  able 
to  draw  most  things  well  and  some  few  things  especially 
well, — to  select  a  subject — motors,  men,  women,  or  flowers, 
.and  to  specialize  on  that  subject.  A  poster  artist  must  have 
the  ability  to  please  people,  an  almost  journalistic  knack  of  seizing 
the  motive  of  the  moment,  a  frank  recognition  of  the  first  essent- 
ials of  the  poster— to  advertise  ;  its  duties  to  its  proprietor 
— to  sell  goods ;  and  last  but  not  least — a  knowledge  of 
lettering  and  the  ability  to  design  lettering,  so  that  the  letters 
of  each  work  group  together,  and  are  read  collectively  as  a 
word  which  is  instantly  recognised  without  any  concious 
.gpelling  out  of  the  letters  by  those  who  see  it. 

The  artist  has  first  to  fix  on  or  invent  some  idea  with 
which  to  tell  the  story  of  the  goods  advertised,  ingeniously 
and  appropriately,  and  wherever  decoration  is  used  it  should 
Ibe  appropriate. 


There  are  so  many  posters,  and  the  people  have  to-day  so 
many  things  to  occupy  them,  that  they  must  in  the  first  place 
be  attracted  even  involuntary. 


A  clever  idea,  a  gorgeous  splash  of  color  and  a  tricky  and 
novel  placing  of  the  figure  may  make  a  good  poster — all  but  the 
essentials  cut  down — as  one  can  often  by  cutting  down  transfer 
an  indifferent  photograph  into  one  which  immediatly  becomes 
attractive. 

The  selling  prices  of  posters  vary  and  even  fluctuate  as  in 
other  fields  of  art  the  death  of  any  prominent  designer 
instantly  puts  up  the  prices  of  his  designs. 


The  demand  for  some  of  the  choice  specimens,  in  cases 
where  the  limited  number  in  existence  is  known,  has  raised  its 
price  to  £10  10s.  or  even  £20. 

Some  designers  like  the  Beggarstaff  Bros. — the  professional 
signature  under  which  two  clever  English  artists,  Messrs.  James 
Pryde  and  Wm.  Nicholson,  made  some  of  the  most  notable 
English  designs,  have  won  a  world-wide  reputation  for  a  very 
few — less  than  a  dozen — designs,  while  an  artist  hke  J.  Hassall 
has  produced  nearly  a  thousand.  His  "Newmarket,"  "The 
Only  Way,"  "Little  Bo  Peep,"  "Daughters  of  Babylon,"  "  Shop 
Girl,"  "  French  Maid,"  "  Colman's  Mustard,"  etc.,  are  among 
the  best,  and  chiefly  because  this  artist  is  so  proHfic,  and  is 
fortunately  still  among  us.  it  is  possible  to  buy  most  of  the 
above  characteristic  prints,  at  about  1/-  each,  considerably  less 
than,  I  think,  their  value. 


The  five  posters  by  the  late  Aubrey  Beardsley— perhaps 
England's  most  amazing  young  genius,  are  among  the  classics 
of  poster  art.  Ten  years  ago  they  might  have  been  bought 
for  a  few  pence,  to-day  they  are  practically  unprocurable  and 
priceless. 


The  growth  of  commerce  has  called  to  its  aid  many  new- 
forces,  and  among  them  the  modern  poster.  As  commerce 
develops  so  will  advertising  keep  pace  with  it,  though  it  is 
putting  the  cart  before  the  horse  to  say  so,  for  good  business 
usually  follows  good  advertising. 

The  present  collection  has  been  selected  more  from  the  point 
of  view  of  art  than  commerce,  but  several  examples  of  posters 
which  have  unusually  successful  as  business  bringersare  included. 


In  many  instances  the  personal  interests  of  the  advertisers  or 
printers  have  removed  the  artists  signature  from  the  designs. 
There  is  however,  fortunately,  a  growing  tendency  in  the  trade 
to  recognize  that  if  the  labourer  is  worthy  of  his  hire,  the  artist 
is  surely  worthy  of  his  signature. 

M.  Maindrom's  work,  the  catalogues  of  M.  Sogat  and  Mr. 
Edward  Bella,  the  excellent  book  by  Mr.  Charles  Hiatt  and  Mr. 
W.  S.  Rogers  "  Book  of  the  Poster  "  are  the  most  notable  works 
of  reference  on  the  subject.  The  Art  of  the  Poster  has  had 
quite  an  extensive  Periodical  literature  of  its  own,  the  first 
magazine  in  England  being  the  The  Poster "  which  had  a 
useful  and  interesting  existence  for  some  two  years  ;  it  was 
followed  by  the  "Poster  Collectors  Guide"  which  lived  for  about 
half  that  period,  and  to-day  the  subject  is  adequately  represent- 
ed by  "  The  Poster  &  Post  Card  Collector." 

A  poster  is  not  designed  to  be  a  restful  article  of  furniture  in  a 
drawing  room,  but  to  ring  out  clear  notes  of  colour  in  the  street. 

Cheret  who  learned  lithography  in  London  in  the  sixties 
returned  to  Paris  and  by  his  posters,  startled  the  art  city 
when  Huysman  the  great  novelist  and  art  critic  wrote  that 
there  was  more  talent  in  one  of  his  posters  than  most  of 
the  pictures  which  covered  the  walls  of  the  Salon. 

His  designs  suit  the  tastes  and  atmosphere  of  Paris,  as 
well  as  H assail  or  the  Beggarstaffs  suit  London. 

His  work  is  light  and  gay  in  colour  and  full  of  movement 
and  his  successful  career  is  another  proof,  that  Art  and 
advertising  may  go  hand  in  hand  to  the  great  advantage  of  the 
Advertiser. 

Mucha  a  designer,  who  owes  his  first  recognition  to  the 
appreciation  of  Sarah  Bernhardt,  is  of  a  decade  later  and  the 
very  opposite  to  Cheret,  whose  dash  and  brilliance 
replaced  l3y  quite  dignified  compositions,  which  by  their  quiet 
elegance  appeal  to  the  poetic  sense.  Much  of  his  work  is  in 
the  form  of  decorative  Panels  for  the  adornment  of  rooms  to 
which  it  is  even  better  suited  than  for  the  most  active  duties  of 
the  hoardings. 
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British  Section. 

Unsigned. 

1  BOVRIL  :  "  ALAS  MY  POOR  BROTHER" 

2  SCHWEPPE  :  TABLE  WATERS 

3  ROBB'S  BISCUITS 

Hubert  Herkomer. 

4  THE  MAGAZINE  OF  ART 
Unsigned. 

5  ROSE'S  LIME  JUICE  CORDIAL 

ROSE'S  LIME  JUICE  CORDIAL,  (artist 
unknown)  is  an  attractive  specimen  of  commercial 
designing.  The  drawing  and  coloring  of  the  figure 
are  more  pleasing  than  the  rather  ordinary  lettering. 

6  ROSBACH  MINERAL  WATERS 

ROSBACH,  An  extremely  pleasing  design, 
theatrical  in  subject,  French  in  feeling.  Designed  for 
interior  decoration  rather  than  the  hoardings,  the 
stippling  and  gradations  in  shade  are  more  permissible 
than  they  would  otherwise  be. 

Dudley  Hardy. 

7  ORION 

8  OH  !  SUSANNAH 

DUDLEY  HARDY,  sometimes  called  the  ^'  Poster 
King,"  in  his  Savoy  posters  is  perhaps  one  of  the  best 
known  British  artists.  His  keen  sense  of  color,  of  move- 
ment and  of  character  must  be  obvious  to  all.  He  is,  in 
his  work,  probably  the  most  flippant  designer  we  have, 
and  yet,  like  all  artists,  he  has  a  deep  sense  of  tragedy. 

9  HIS  MAJESTY 

10  TOMMY  mm 

11  THE  J.R 

12  THE  GRAJ^D  DUCHESS 

13  TWO  LITTLE  VAGABONDS 

14  THE  YEOMAN  OF  THE  GUARD 
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By  ^® 
Royal  ^* 
Warrant  The  King. 


Schweppes 

Table  Waters 
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J.  Hassall,  continued. 

15  THE  GRAND  DUKE 

Dudley  Hardy  and  John  Hassall. 

16  NESTLE'S  MILK 

One  of  the  most  interesting  posters  in  the  Exhibition 
No.  is  the  composite  production  of  DUDLEY  HARDY 
and  HASSALL  for  the  ubiquitous  Nestle's.  The  com- 
bination of  blue  and  green  strikes  a  characteristically 
modern  note.  There  can  be  little  doubt  that  the  figure 
in  the  foreground  is  by  Dudley  Hardy — the  delicate 
refinement  of  the  face  and  the  excellent  drawing  of  the 
hands  are  unmistakable;  while  the  humorous — not  to 
say  after-dii.ner — cow  could  be  by  no  other  hand  than 
Hassall's,  judging  by  its  capers  it  must  be  closely  related 
to  the  othei-  fri«;ky  bovine  who  jumped  over  the  moon. 
This  poster  is  particularly  well  printed,  and  the  common- 
place lettering  is  the  only  flow  the  hyper-critical  could 
discover. 

A.  Greenbank. 

17  SAN  TOY 

18  MY  LADY  MOLLY 

19  THREE  LITTLE  MAIDS 

John  Hassall. 

20  BLUEBEARD 

BLUEBEARD  shows  HASSALL  in  his  most 
whimsical  mood.  The  alert  little  figure  is  an  excellent 
portrait  of  London's  well-beloved  Dan  Leno,  and  the  face 
is  so  well  drawn  that  one  can  almost  hear  his  husky, 
merry  voice. 

21  SIN  BAD  THE  SAILOR 

22  DICK  WHITTINGTON 

23  MY  FRIEND,  THE  PRINCE 

24  CINDERELLA 

25  MY  GIRL 

26  RTJDGE-WHITWORTH  BICYCLES 
•     27  THE  CELESTIALS 

28  ON  THE  MARCH 


29 


Do. 
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J.  Hassall,  continued. 

30  THE  BRIXTON  BURGLARY r,Siu;^':"''i 

31  HYGIENIC  GAS  COOKING  RANGE 

32  LORD  TOM  NODDY 

33  NESTLE'S  MILK 

34  ROBINSON  CRUSOE 

35  LITTLE  RED  RIDING  HOOD 

36  TOTO  &  TATA 

37  THE  MUMMY 

38  NO  NAME 

39  NO  NAME 

40  THE  TOREADOR 

41  ALADDIN 

42  THE  GAY  GRISETTE 

43  A  NIGHT  OUT 

44  THE  PURs'eR 

45  COLMAN'S  MUSTARD,  "RETURNED 

FROM  KLONDYKE" 

46  THE  SHOP  GIRL 

47  LITTLE  BO  PEEP 

48  "KEEP  OFF  THE  GRASS" 

A  LIVING  CLUE  the  vivid  green  tub  of  water  makes 
an  excellent  centre  for  a  poster  which  is  an  undoubted 
success. 

49  THE  "  PRINTSELLER  " 

50  COLMAN'S  MUSTARD 

51  SHAW'S  BACON  AND  HAMS 

SHAW'S  BACON  is  another  of  HASSALL'S 
happy  pastorals.  The  ingenious  way  the  lines  of  the 
figure  grow  upwards  from  a  wide  base,  places  the  poster 
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J.  H  ASS  ALL,  continued. 

in  the  front  rank  of  Mr.  Hassall's  work.  It  was  the 
writer's  privilege  to  see  the  original  sketch  before 
reproduction,  when  the  pig,  in  the  foreground  was  black  ; 
and  the  design  was  as  good  in  color  composition  as  it  is 
in  line.  The  solid  weight  of  the  black  pig  being  so  low 
down  in  the  design  gave  balance  and  support  to  the 
picture  which  the  reproduction  lacks.  In  deference  to 
the  Irish  superstition  against  black  pigs  the  artist  had 
to  paint  it  the  same  colour  as  the  others,  and  sacrifice  an 
important  feature  in  his  clever  composition— not  an 
unusual  experience  for  a  poster  artist.  . 

52  THE  WILD  RABBIT 

53  DICK  WHITTINGTON 

54  A  RUNAWAY  GIRL 

55  THAT  WOMAN  FROM  FRANCE 

56  FORTY  THIEVES 

57  LOVE  AND  A  COTTAGE 

^'LOVE  and  a  COTTAGE,^'  by  HASSALL 
is  an  extremely  refined  specimen  %i  this  artist's  work. 
The  lady  seems  shorter  than  a  poster  lady  should  be — the 
correct  height  is  generally  understood  to  be  anything 
between  7  to  10  feet.  Perhaps  it  is  because  she  is  long 
waisted  that  she  appears  so  short  legged. 

She  is  doubtless  a  twin  .sister  to  the  Madonna  of  THE 
TEA  TRAY,  Mr.  HASSALL,  like  most  English 
Artists,  is  too  busy  designing  to  draw  his  work  on  the 
stone. 

58  POPPY  AND  HER  TRAINER 

POPPY  and  HER  TRAINKR,  is  a  design 
in  this  artist's  earlier  manner.  The  figures  are  exceU- 
ent  portraits  of  Mr.  Willie  Edouin  and  his  charming 
daughter  in  their  respective  roles. 

59  COLMAN'S  MUSTARD 

60  THE  GEISHA 

61  CINDERELLA 

In  CINDERELLA,  we  have  again  Hassall's 
favourite  vertical  composition  strengthened  by  the  con- 
trast of  the  horizontal  lines  of  the  dado.  The  ugly 
sisters  could  scarcely  be  uglier,  and  Cinderella  herself 
could  not  possibly  be  more  lovely. 
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J.  H  ASS  ALL,  continued. 

62  THE  TEA  TEAY 

63  ALADDIN 

64  SUNLIGHT  SOAP 

65  BLUEBEARD 

66  THE  LITTLE  GENIUS 

THE  LITTLE  GENIUS  is  interesting  from 
the  fact  that  it  is  the  only  poster  H  ASS  ALL  has  ever 
made  wherein  he  hds  departed  from  his  sense  of  the  fit- 
ness of  things-designed  for  the  hoardings,  by  allowing 
the  face  to  be  "  tickled  up."  In  every  other  design  he 
has  apparently  overcome  the  inevitable  desire  ot  an 
actress  to  have  the  picture  of  her  face  stippled  with  all 
the  fine  tints  and  shading  that  would  be  right  and  proper 
in  a  photograph  but  not  on  the  hoardings.  When  one 
remembers  the  number  of  theatrical  posters  Hassall  has 
designed,  it  is  little  short  of  miraculous  that  he  adheres 
to  his  high  standard  so  closely,  for  no  section  of  the 
public  is  so  perverse  in  its  false  views  of  art,  or  so  wilfully 
misunderstand  the  aims  of  a  designer  as  the  theatrical 
profession. 

67  THE  SLEEPING  BEAUTY 

68  THE  MUMMY 

69  CINDERELLA 

70  THE  FRENCH  MAID 

71  LITTLE  BO  PEEP 

72  THE  DAUGHTERS  OF  BABYLON 

73  THE  SECOND  IN  COMMAND 

74  CINDERELLA 

75  THE  PURSER 

76  TRIP  TO  THE  BAY  OF  NAPLES 
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J.  Hassall,  continued 

77  THE  ONLY  WAY 

THE  ONLY  WAY  is  also  specially  notable 
for  its  excellent  composition.  The  noble  indifference  of 
the  hero  prepared  to  meet  his  doom  on  the  guillotine 
stands  out  supreme  and  white  in  the  centre  :  its  vigour 
and  living  alertness  are  emphasised  by  the  diagonal 
streaks  in  the  sky,  revealing  an  angry  sunset.  The 
clamorous  mob,  with  its  ugly  weapons,  is  in  marked 
contrast  with  Sydney  Carton  ;  the  blood  red  cap  of 
liberty  is  full  of  crnel  menace,  as  also  is  the  outstretched 
hand  of  one  of  the  republicans. 

78  THE  BABES  IN  THE  WOOD 

79  TWO  LITTLE  VAGABONDS 

80  LITTLE  RED  RIDING  HOOD 

LITTLE  RED  RIDINGHOOD  and  LITTLE 
BO-PEEP  show  how  charming  HASSALL  can  be 
when  he  deals  with  a  youthful  subject. 

81  THE  WHITE  KNIGHT 

Unsigned. 

82  ERASMIC  SOAP 

ERASMIC  (unsigned)  is  generally  attributed  to 
HAL  HURST.  It  reveals  the  influence  of  the  French 
school  and  especially  of  the  all  prevailing  artist  Mucha. 
The  lady,  an  ''airy  fairy"  kind  of  person,  is  evidently  dis- 
tilling the  fragrance  from  the  flowers  for  the  world  re- 
nowned perfumes.  It  is  regrettable  that  so  delightful  a 
design  should  not  bear  the  artist's  signature. 

M.  Yendis. 

83  THE  SHADOWS  ON  THE  BLIND 

Gordon  Cratg. 

84  THE  DOME 

Mortimer  Mempes. 

85  WORLD  PICTURES 


A.  Graham  Robertson. 
86    ART  JOURNAL 
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H.  Gloag. 

87  MELLIN'S  FOOD 

MISS  H,  L.  GLOAG  has  a  most  interesting  design 
for  MELLIN'S  FOOD,  which  is  good  in  color 
and  Hat  in  treatment.  It  is  somewhat  influenced  by 
Steinlen  as  regards  the  drawing  of  the  cats,  and  other 
French  Artists  have  also  suggested  the  treatment  for  the 
most  amusing  Httle  children. 

A.  Morrow. 

88  THE  LITTLE  MINISTER 

THE  LITTLE  MINISTER  by  A.  Morrow,  one  of 
the  most  prolific  and  experienced  of  Enghsh  designers. 
The  poster  is  quite  worthy  of  the  play;  higher  praise 
than  this  it  would  be  difficult  to  give. 

W.  Kenton. 

89  A  RUNAWAY  GIRL 

Stewart  Browne. 

90  COVENT  GARDEN  FANCY  DRESS  BALL 

Unsigned. 

91  CINDERELLA 

92  ROVER  CYCLES 
M.  Yendis. 

93  BRADBURY  CYCLES 
W.  S.  Rogers. 

94  STANLEY  SHOW 

THE  STANLEY  SHOW  is  an  attractive 
color  scheme  of  blue  and  green  ;  the  red  of  the  lady's 
Tam  o'  Shanter  forms  a  valuable  color  note. 

95  A  GAIETY  GIRL 

W.  S.  ROGERS  is  an  artist  whose  pen  almost  as  much 
as  his  pencil  have  influenced  the  art  of  poster  designing 
in  this  country.  His  book  on  the  subject  is  an 
extremely  interesting  and  practical  work. 
Like  most  other  successful  poster  artists,  he  is  much  alive 
to  the  value  of  "The  Feminine  Interest,"  and  his 
GAIETY  GIRL  one  of  his  best  known  designs 
is  an  extraordinarily  effective  result  for  Mr.  Rogers 
is  a  rapid  worker — this  design  being  the  product  of  a 
single  morning. 
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W.  S.  Rogers,  continued. 

96  AUTOMOBILE  CLUB  SHOW 

97  "LONDON  LETTER" 

98  COVENT  GARDEN  BALL 

99  CRYSTAL  PALACE 
Unsigned. 

100  YE  GOODYER  CAT 

101  GOODYER  ROOMS 

102  UNIQUE 

C.  A.  BUOHEL. 

103  QUALITY  STREET 

104  KING  JOHN 

105  THE  LAST  OF  THE  DANDIES 

106  IF  I  WERE  KING 

107  ULYSSES 

108  A  MIDSUMMER  NIGHT'S  DREAM 

109  RESURRECTION 

110  THE  ADMIRABLE  CRICHTON 

UNSIftNED. 

111  CINDERELLA 
R.  Pannett. 

112  PALL  MALL  MAGAZINE 
J.  F.  S. 

113  NORTHUMBRIA 

Unsigned. 

114  HIGHLANDS  OF  ENGLAND 

W.  GuNN  Gwennet. 

115  BOGNOR 
Unsigned. 

116  BRIGHTON  RAILWAY 
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Con.  H.  Lomax. 

117  MUMBLES  PIER. 
Unsigned. 

118  NORFOLK  BROADS 

NORFOLK  BROADS,  is  a  iDost  noteworthy  attempt 
on  the  part  of  our  Railways,  and  for  this  and  the 
color  and  flat  treatment,  are  in  every  way  admirable. 
This  is  so  far  in  advance  of  what  has  previously  been 
done  in  this  field  of  advertising  that  perhaps  in  next 
year's  we  may  look  for  the  artist's  signature  on  the 
design. 

L.  B. 

119  MIDLAND  RAILWAY 
J.  F.  S. 

120  RICHMOND 

Lago  Yor. 

121  ALADDIN 
Adrian. 

122  NEATH  &  BRECON  RAILWAY 
Unsigned. 

123  MOUNTS  BAY  BY  NIGHT 

ToM  Browne. 

124  PICTURESQUE  HOLLAND 

Unsigned. 

125  BRIGHTON  RAILWAY 

126  LONDON  &  GLASGOW 
CiiAODE  Kelly 

127  THE  MEDAL  AND  THE  MAID 
C.  E.  Dawson. 

128  LONDON  MAGAZINE 

129  HARMSWORTH  MAGAZINE 

130  GEEKO  TELEPHONE 
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C.  E.  Dawson,  continued. 

131  THE  UNWRITTEN  COMMANDMENT 

U2  BATH  EUCRYL 

133  BRITAIN'S  HOMES 

134  HANDICRAFT  EXHIBITION 

135  ART  RECORD 

136  PHOTOGRAPHIC  PICTURES 

MR.  CHARLES  E.  DAWSON  evinces  in  his  posters 
a  very  refined  sense  of  colour  and  design,  excellent 
lettering  and  a  marked  partiality  for  beautiful  ladies  of 
an  elegant  type. 

E.  E.  M.  B. 

137  A  COUNTRY  GIRL 
Chas.  Peaks. 

■138    PUNCH  ALMANACK 
L.  J.  Rhead 

139  CASSELL'S  MAGAZINE 
Bernard  Partridge. 

140  MADAME  SANS  GENE 
Unsioned. 

141  FLOR  DE  DINDIGUL 

142  MISS  ADA  REHAN 

143  BROOME'S  MUSIC 

144  LIBERTY  TYRES 

145  NORMAN  &  STACEY 

146  STRAIGHT  TALKS 

147  THE  CORONATION  BOOK 

A.  MOKROW. 

148  THE  TOREADOR 
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Aubrey  Beardsley. 

AUBREY  BEARDSLEY,  with  only  4  or  5  Poster 
designs,  won  world  wide  reputation  at  an  age  when  most 
designers  are  still  in  the  Art  School.  His  design  for  the 
COMEDY  OF  SIGHS  and  the  celebrated  PURPLE 
GIRL  have  charmed  half  the  world  and  if  the  other  half 
does  not  appreciate  them  no  experience  will  help  it  to 
do  so.  The  fact  remains  however  that  there  are  those 
people  who  appreciate  Aubrey  Beardsley's  work,  and 
there  are  others  who  do  not. 

149  THE  PSEUDONYM  AND  AUTONYM 

LIBRARIES 

150  CHILDREN'S  BOOKS 

151  ARMS  AND  THE  MAN 
Unsioned. 

152  "DON'T  STOP  ME." 

153  LITTLE  BO-PEEP  RODE  A  CYCLE 

154  ROBINSON  CRUSOE 

155  THE  TILLER  OPERA  Coy. 

A.  Morrow. 

156  THE  TOREADOR 
Unsigned. 

157  DICK  WHITTINGTON 

158  MYRA'S  JOURNAL 

Aliok  p.  F.  Ritohib. 

159  TIVOLI  RESTAURANT 
G.  D.  Armour. 

160  PALL  MALL  MAGAZINE 

THE  PALL  MALL  MAGAZINE  by  G.  D. 
ARMOUR,  shows  a  knight  tiltiim  on  horseback.  The 
details  of  the  head  are  sht;htly  confused  with  his  plumes, 
but  the  good  drawing  of  the  horse  and  its  firm  outhne 
make  it  a  most  striking  composition. 
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Cecil  Aldin. 

CECIL  ALDIN,  a  designer  whose  posters  and 
picture  books  are  amon^  the  best  done  to-day,  is  one  of 
the  most  popular  artists.  His  work  never  fails  to  satisfy 
the  men  in  the  trade  and  nearly  always  pleases  the 
connoisseur.  As  M.  Steinlen,  the  French  artist,  is 
aevotfcd  to  cats,  so  Cecil  Aldin  finds  his  chief  pleasure  in 
drawing  dogs,  not  to  speak  of  cows  and  horses.  His 
designs  are  always  racy  of  the  soil,  and  for  the  sake  of 
picturesque  costume  his  favorite  period  is  Georgian. 

161  RUDGE  WHITWORTH  BICYCLES 

162  CADBURY'S  COCOA 

163  PALETHORPE'S  SAUSAGES 

164  A  DOG  DAY 

165  COLMAN'S  BLUE 

COLMAN'S  BLUE  presumably  another  happy 
result  of  CECIL  ALDIN'S  memorable  visit  to 
Normandy.  No  collection  of  importance  is  without 
this  design,  which  is  gradually  becoming  one  of  the 
poster  world's  classics. 

J.  Hassall. 

166  CINDERELLA 

167  CINDERELLA 

A.  MORKOW. 

168  THE  TOREADOR 

169  A  ROYAL  DIVORCE 

Eeggarstaff  Brothers. 

170  ROWNTREE'S  COCOA 

One  of  the  most  noteworthy  posters,  ROWNTREE'S 
COCOA  by  Beggarstatt'  Bros.,  is  an  interesting  example 
of  the  economy  of  line  and  disposition  of  mass.  The 
soft  grey  outline  and  the  purple  and  black  are  most 
effective  when  seen  from  a  distance.  This  design,  I 
believe,  was  originally  made  for  iVIazawattee  Tea.  It 
represents  3  old  Georgean  gentlemen  contemplating  a  dish 
of  that  beverage,  but  it  is  Messrs  Rowntree's  good 
fortune  to  have  made  their  cocoa  well  known  by  a  poster 
which  has  become  now  one  of  the  classics.  It  is  one  of 
the  most  purely  British  designs  ever  produced,  and  is 
probably  the  best  ever  done  by  the  Eeggarstaff"  Bros., 
which  was  the  name  adopted  to  cover  the  identity  of  two 
brilliant  young  artists,  Messrs.  James  Pryde  and  William 
Nicholson. 
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Cecil  Aldin. 

171  NESTLE'S  MILK 

172  COLMAN'S  STARCH 

COLMAN'S  STARCH,  Cecil  Aldin  has  again 
used  the  delightful  little  red  haired  boy  that 
plays  a  tin  whistle  so  prettily  in  the  Nestle's  Milk 
cow  house.  This  little  fellow  frequently  appears  in 
Cecil  Aldin's  designs  and  even  if  he  were  not  the 
fortunate  young  hopeful  of  the  artist  himself,  he  is 
quite  worthy  of  the  prominent  position  he  occupies 
in  Mr.  Aldin's  affections  and  designs. 

Leon  V.  Solon. 

173  THE  STUDIO 
Unsigned. 

174  CINDERELLA 

175  RED  RIDING  HOOD 
A.  S.  Forrest. 

176  THE  IDLER 

Lewis  Baumer. 

177  THE  FOUR  SEASONS 

It  is  much  to  be  regretted  that  the  dainty  and  distinguised 
work  of  Mr.  LEWIS  BAUMER  is  so  seldom  seen  on  our 
hoardings.  Of  late  he  has  devoted  himself  almost  exclusively 
to  black  and  white  work,  and  is  well  known  as  a  leading  artist 
of  "Punch"  and  other  illustrated  papers.  In  addition  to  the 
two  posters  of  which  Mr.  BAUMER'S  work  is  represented  in 
this  Exhibition  he  has  produced  several  others,  and  is  also  res- 
ponsible for  a  charming  series  of  decorative  panels,  which,  like 
all  his  work,  is  characterised  by  refinement  delicate  colouring, 
and  good  drawing. 

Unsigned 

178  BECHSTEIN'S  PIANOS 

BECHSTEIN  PIANOS,  avery  quiet  restrained 
combination,  unsigned  but  presumably  by  a  foreign 
artist. 

J.  Foster  Stackhousk. 

179  "WILL  IT  PICK  ME  UP" 


Unsigned. 

180   THE  SIGN  OF  THE  CROSS 
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Unsigned 

181  CASSELL'S  MAGAZINE 

182  LITTLE  RED  RIDING  HOOD 
H.  Rylanb. 

183  THE  QUIVER. 
A.  Morrow. 

184  QUALITY  STREET 
W.  0.  S. 

185  R.  G.  KNOWLES 
W.  Percival  Yetts. 

186  THE  CONNOISEUR 
Alick  p.  F.  Ritchie. 

187  MY  GIRL 

188  SOUSA'S  BAND 

This  poster  is  shown  because  the  design  is  made  up  of 
Musical  Instruments. 

A.  Morrow. 

189  THE  TOREADOR 

L.  Raven  Hill. 

190  HUMOROUS  DRAWINGS 
Unsigned. 

191  ABBEY'S  SALT 
H.  Rtland. 

192  BOVRIL 

F.  Brangwyn. 

192a  the  studio 

Graham  Robertson. 

192b  the  art  JOURNAL 

Forrest. 

192c  THE  SMITH  PREMIER  TYPEWRITER 


192D  THE  KLONDYKE  STORES 
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J.  HASSAIili. 

192b  WASHEESI 

C.  A.  BUCHEL. 

193  MEPHISTOPHELES 
Unsigned. 

194  MY  FRIEND  THE  PRINCE 
Unsigned. 

195  THE  BABES  IN  THE  WOOD 

196  OH!  SUSANNAH 

197  JACOB'S  CRACKERS 

198  BABES  IN  THE  WOOD 

199  ONE  WOMAN'S  WICKEDNESS 

Nibs. 

200  WHITEWASHING  JULIA 

UNSIGNED. 

201  GEORGE  ROBEY 
P.  Anderson. 

202  A  GREEK  SLAVE 

J.  Hassall. 

203  BLACK  AND  WHITE 
Unsigned. 

204  ALL  ABROAD 

A.  MOBROW, 

205  QUALITY  STREET 
A.  Greenbank. 

206  MY  LADY  MOLLY 
Unsigned. 

207  RELIEF  OF  MAFEKING 
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In  Small  Room. 


Unsigned. 

208  NORDDEUTSCHER  LLOYD 

E.  De  Martino,  Marine  Painter  to  the  King. 

209  KM.S.  NILE 
Fked  Simpson. 

210  P.  &  0.  S.  N.  Co. 
Unsigned. 

211  SHAW  SAVILL  AND  ALBION  Co. 

212  ROYAL  MAIL  S.  P.  CO. 

213  CUNARD  LINE 

214  ALLAN  LINE 
Fred  Simpson. 

215  ORIENT  CO. 
Unsigned. 

216  ELDER  DEMPSTER  &  CO. 

R.  H.  Neville  Gumming. 

217  CUNARD  LINE 
Unsigned. 

218  UNION  CASTLE  S.S.  Co. 

UNION  CASTLE,  (unsigned)  reminiscent  of 
the  style  and  drawing  of  Frank  Brangwin's  notable 
drawing  of  the  "  Ophir." 

Fred  Simpson. 

219  MALO  REAL  INGLESA 
W.  L.  Wyllie,  R.A. 

220  ORIENT  LINE 

Val  Prince. 

221  HAMBURG  AMERICAN  LINE 
Norman  Wilkinson. 

222  ALLAN  LINE 
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Unsigned. 

223  ROYAL  MAIL,  S.  P.  Co. 
F.  Brangwyn. 

224  ORIENT  PACIFIC  LINE 
F.  Simpson. 

225  ROYAL  MAIL  S.P.  Co. 
Unsigned. 

226  BURGOYNE'S  WINES 

BURGOYNE'S  AUSTRALIAN  WINES,  suffers 
also  from  over  elaboration,  is  better  in  its  general 
idea  and  its  loyalty  than  in  its  style  and  detail. 

227  HOTEL  RE[NA  CHRISTINA 

228  A  COLLECTION  OF  POSTERETTES  AND 

BOOK  COVERS  lent  by  Mr.  F.  Emanuel, 
Messrs.  P.  G.  Huardel  &  Co.  and  others. 

229  Ditto 

230  Ditto 
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On  Stairs. 

Unsigned. 

241  GREENLEES  WHISKY 
A.  Reckzeigel. 

242  NAVIGATION  Co.  OP  LAKE  LEMAN 

Unsigned. 

243  ZERMATT 

244  RICHMOND  STOVES 

245  LAKE  DISTRICT 
Norman  OEosg. 

246  THE  YORKSHIRE  COAST 

W.  L.  Wyllie  A.R.A. 

247  MARINE  PAINTING 

Unsigned. 

248  BURGOYNES  WINES 
W.  L.  Wtllie,  A.R.A. 

249  LANDSCAPE  PAINTING 
Unsigned. 

250  ALLAN  LINE 
Unsigned. 

250a  erasmic  soap 

251  little  jim 

252  little  jim 

W.  W.  Lloyd. 

253  P.  &  0.  S.  N.  Co. 

Unsigned. 

254  SCOTT'S  EMULSION 

Nibs. 

255  A  ROYAL  DIVORCE 

Photographic,  by  Adart,  Ltd. 

256  HOLBROOK'S  SAUCE 
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A.  Morrow. 

257  A  BKANDED  NAME 
Unsigned. 

258  THE  BEST  OF  FRIENDS 

259  GERMAN  SHOWCARDS 

260  Ditto. 

261  COLMAN'S  STARCH 

262  WALTER  A.  WOOD 

263  "DON'T  STOP  ME" 

264  WANDERER  CYCLES 

265  TWO  N.  E.  RAIL  POSTERS 

266  CASSELL'S  POPULAR  EDUCATOR 

267  LEMCO 

268  THE  CENTURY 

269  AMBERITE 

270  SOWING  THE  WIND 

PiLLARD. 

271  CASSELL'S  MAGAZINE 
Unsigned.  ^' 

272  EGYPT  AND  THE  NILE 

273  THE  GEISHA 

274  THE  NEW  BABY 
J.  Hassall. 

275  THE  BALLAD  SINGER 

Photographic. 

276  SUCHARD 
Unsigned. 

277  THE  FRENCH  MAID 
Photographic. 

278  UNION  CASTLE  LINE 

Frank  Murray. 

279  P.  &  0.  S.  N.  Co. 
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Austria — Hungary  Section. 

V.  Hynais. 

301  TAUSIGS 


MUCHA. 

302  JOB 

303  BIERES  DE  LA  MEUSE 

304  PANEL 

305  THE  WEST  END  REVIEW 

306  PANEL 


307  RUINART 


308  NESTLE 

Messrs.  NESTLE,  with  their  loyalty  and  fine  business 
instinct,  commissioned  M.  MUCHA  at  the  time  of  the 
late  Queen's  Jubilee,  to  design  a  poster  which,  saying 
nothing  about  their  milk,  should  simply  ofter — from  the 
English  hoardings — a  tribute  of  respectful  homage  from 
a  commercial  firm  to  Britain's  Queen.  Such  a  commiss- 
ion wuuld  be  most  trying  to  an  EngHsh  artist,  how  much 
more  difficult  must  it  have  been  to  the  Hungarian  ! 
That  he  came  out  of  the  ordeal  in  flying  not  to  say 
brilliant  colors  there  can  be  no  doubt. 


The  flat,  decorative  treatment  of  the  factory  chimneys 
on  the  left,  and  of  the  harbour  and  the  temple  of  the 
world's  exchange,  indicate  modern  commerce  which 
Messrs.  Nestle  so  well  represent.  The  Lion  and  the 
Unicorn  are  admirably  placed  on  the  left  and  right ;  and 
the  young  girl,  the  yoluig  bride,  and  the  Royal  Mother 
of  nations  are  depicted  in  three  attractive  medallions. 
It  will  be  noticed  that  M.  Mucha  departed  for  once  from 
his  extremely  pale  tints  in  favor  of  the  strong  reds  and 
brilliant  outlines  which  our  murky  atmosphere  demand. 


309   LA  TRAPPISTINE 
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M.  MUCHA.  "  LA  TRAPPISTINE"  and  "BENE- 
DICTINE" advertise  two  French  ligueurs,  both  of 
which  are  supposed  to  be  distilled  from  various  herbs 
and  flowers.  In  LA  TRAPPISTINE  the  lady  in  white 
symbolical  of  the  purity  of  the  preparation,  is  contem- 
plating seriously  the  advantage  to  be  derived  from  its 
use.  It  will  be  noticed  that  the  broken  purple  back- 
ground is  a  favourite  one  of  this  artist,  and  shows  up 
the  white  figure  with  rare  delicacy.  In  BENEDICTINE 
the  lady  on  the  right  is  seen  to  have  a  book  oi  drawings 
of  herbs  with  which  she  is  comparing  the  plants.  The 
arrangement  of  the  drapery  and  the  drawing  of  the  hands 
and  in  fact  every  detail,  with  the  exception  perhaps  of 
the  rather  uninteresting  building  at  the  base  of  the 
picture,  is  worthy  of  the  fullest  consideration.  The  lady 
on  the  left,  it  must  be  admitted,  in  somewhat  greenish 
in  hue,  but  perhaps  with  envy  of  her  rival  who  has 
doubtless  found  the  plant  from  which  the  alleged  elixir 
can  be  made. 


310  LA  DAME  AUX  CAMELIAS 

311  JOB 

312  BENEDICTINE 


28 


Belgian  Section. 

H.  Cassiers. 

H.  CASSIERS,  forenjost  among  Belgian  Artists,  is 
represented  by  no  less  than  10  designs.  M.  Cassiers  is 
theHassall  of  Belgium, — long  before  the  years  of  the 
pictorial  poster  he  had  a  reputation  for  his  water  colour 
landscapes, — which,  however,  is  greatly  exceeded  by  his 
reputation  as  a  designer  of  posters.  His  long  training 
and  wide  experience,  and,  above  all,  his  great  knowledge 
of  the  characteristics  of  Belgian  out-door  life,  form  a 
rich  fund  of  knowledge  and  material  unequalled  by  any 
other  living  poster  designer.  He  invariably  deals  with 
out-door  life,  and  his  backgrounds  are  always  fishing  or 
agricultural  scenes,  no  matter  what  the  subject  of  the 
advertisement  may  be. 

313  OSTENDE— DOUVRES 

The  OSTENDE-DOUVRES  poster  is  fresh,  and  again 
succeeds  by  reason  of  the  valuable  amount  of  contrast 
of  which  M.  Cassiers  is  a  master.  It  will  be  noted  there 
is  contrast  in  color,  contrast  in  composition  and,  above 
all,  contrast  in  human  interest.  The  simple  fisherman 
after  their  night  of  hard  toil  and  frugal  fare,  are  contem- 
plating the  speed  and  probably,  the  luxury  of  the  wealthy 
folk  who  ride  at  ease  on  the  sea  and  know  nothing  of  its 
hardships  and  dangers, 

314  SOCIETE  ANONYME 

315  NESTLE'S  MILK 

Messrs.  Nestle  with  characteristic  enterprise  have  used 
his  desis^ns.  The  best  known  is  the  large  poster  showing 
a  mountain  landscape  with  cows  returning  to  their 
pastures  after  being  milked.  In  this  poster,  it  should  be 
noted,  M.  Cassiers  has  placed  his  composition  within  the 
lines  of  an  inverted  triangle,  the  apex  of  which  is  formed 
by  the  herdsman  in  his  deep  blue  coat,  a  prominent  bit 
of  color,  and  is  the  centre  of  a  most  ingenious  arrange- 
ment. The  tilt  of  the  staft  in  the  man's  hand  serves  as 
an  admirable  foil  to  the  sloping  lines  of  the  mountain  in 
the  middle  distance.  The  grey  blue  verdure  and  the 
snow  capped  mountains  are  drawn  in  a  most  admirable 
impressionist  manner,  and  suggest  the  splendid  clear  air 
and  the  repose  and  simplicity  of  Kfe  in  those  high 
altitudes.  The  poster  as  a  wliole  is  marred  by  what  is 
technically  known  as  "  block  lettering,"  and  the  solid 
shadows  for  which  there  is  no  obvious  cause. 
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The  mustard-yellow  sky  was  not  in  the  original  sketch 
by  M.  Cassiers,  and  since  has  been  added  presumably  to 
make  the  poster  more  assertive  and  enable  it  to  hold  its 
own  amid  the  competition  of  the  London  hoardings. 

The  same  mustard  yellow  skv  will  be  noticed  in  his 
"Red  Star  Line."  his  "  Dur  lait  Pur  "  and  his"De 
Kempenaar"  posters,  and  somewhat  detracts  from  his 
otherwise  splendid  work.  In  the  event  of  such  an  extra- 
ordinarily yellow  sky  there  would  not  inevitably  be  a 
great  mass  of  purple  shade  on  the  picture  ;  this,  fact 
however  is  ignored  in  this  postei",  and  it  is  probably 
included  for  the  purpose  of  showing  up  brilliantlysjagainst 
other  posters  on  the  hoardings. 

316  AMERICAN  LINE 

317  AMERICAN  LINE 

M.  Cassiers'  poster  for  the  AMERICAN  LINE,  as  in 
the  OstendeDouvres,poster  shows  how  freely  and  easily  he 
can  draw  clouds-light  buoyant  masses  characteristic  of  the 
sea. 

318  RED  STAR  LINE 

319  RED  STAR  LINE 

M.  Cassiers'  poster  for  the  RED  STAR  LINE  is  among 
the  very  best.  The  sense  of  color  displayed  and  the  careful 
treatment  of  the  peasant  costumes  make  the  design  in 
that  respect  among  finest  of  its  kind.  Every  detail  has 
been  faithfully  studied  from  life,  and  the  attitudes  of  rapt 
attention  of  the  simple  placid  folk,  contemplating  the 
speed  and  modernity  of  the  Red  Star  Uner  are  admirably 
rendered. 

320  DE  KEMPENAAR 

321  RED  STAR  LINE 

322  RED  STAR  LINE 

The  blue  poster  for  the  RED  STAR  LINE  has  more 
merit  in  its  novelty  than  its  art,  in  so  far  as  it  imitates 
glazed  tiling.  It  is  interesting  chiefly  for  this  reason 
but  the  rectangular  lines,  where  the  joins  of  tiles  are 
cunningly  represented,  are  hardly  pictorial.  The  waves, 
however,  are,  drawn  with  a  fine  sense  of  movement 
that  can  only  be  found  in  the  work  of  an  Artist  of 
ripe  experience  and  long  observation  of  the  sea. 
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Belloguet  after  Toussaint. 

323  NEWHAVEN  AND  DIEPPE 

The  NEWHAVEN  and  DIEPPE  poster  by  D, 
TOUSSAINT  is  a  pleasing  composition  by  an  Artist 
obviously  a  disciple  of  the  great  M.  Cassiers.  The 
placing  of  the  panel  in  the  left  hand  corner,  and  the 
pooriiess  of  the  lettering  which  bears  no  relation  to  the 
design  itself,  and  the  drawing  of  the  hands  of  the  girl 
with  the  basket  in  the  right  hand  corner  are  the  weak 
points  of  an  otherwise  pleasing  poster. 

F.  Toussaint. 

324  CAFE  JACQMOTTE 

TOUSSAINT  who  like  most  Belgium  Artists  is 
strongly  influenced  by  the  Parisian  School,  has 
here  a  most  charming  color-scheme — full  of  warmth  and 
gaiety — which  is  much  superior  to  his  powers  of  drawing. 
The  lilac  tint  on  the  lady's  face  is  daring  yet  delicate 
and  from  the  point  of  view  of  colour  the  general  effect  is 
most  joyous. 

G.  Gaudy. 

325  AUTOMOBILE  CLUB 

Another  Belgium  designer,  G.  GAUDY,  has  been 
influenced  apparently  by  Mucha,  via  Privat  Livemont 
and  he  has  produced  many  striking  designs  among  them 
the  poster  for  the  AUTOMOBILE  CLUB  showing 
Father  Time  in  a  Motor  Car. 

Hamner. 

326  A  LA  BELLE  JARDINIERE 
Leon  Belloguet  after  Toussaint. 

327  SPA 
Michel. 

328  GALACTINA 
Unsigned. 

329  GROTTE  DE  HAN 


330   GROTTE  DE  HAN 
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L.  HiNGRE. 

331  ROEDERER 


G.  Gaudy. 

332  USINES  DELIN 
Privat  Livemont. 

333  CEUX  QU'  ELLES  AIMENT 

PRIYAT  LIVEMONT  is  great  among  the  designers 
of  Belgium,  and,  although  he  was,  at  the  beginning  of 
his  career,  a  close  student  and  follower  of  Mucha,  each 
poster  finds  him  asserting  more  strongly  his  own  person- 
ality, and  every  design  reveals  his  love  for  the  florid  and 
the  feminine  subjects  which  he  treats  so  well.  The 
poster  CEUX  QU'  ELLES  AIMENT  by  no  means 
shows  him  at  his  best. 


334    VAN  HOUTEN 
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JAEGER 

PURE  WOOL 

WEAR. 


f  I  O  H  T  WAR^l 

"S.  Beautiful 


LONDON— 

126,  Regent  Street,  W. 
456,  Strand,  (Charing  Cross) 
W.C, 

30,  Sloane  Street,  S.W. 
115,  Victoria  Street,  S.W, 

(Six  doors  West  of  A.  &  N.  Stores.) 
85,  &  86,  Ciieapsicle,  E.C, 

"HEALTH  CULTURE."— 

Dr.  Jaeger's  interesting  Book 
(194t3.p.)ana  Illustrated  Price 
List  free. 
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French  Section. 

GUILLAUME. 

335  FOLIES  BERGERE 
L.  Cheret. 

336  BAL  DU  MOULIN  ROUGE 

M.  CHERET,  one  of  the  fathers  of  the  poster  world 
and  the  greatest  living  poster  desijjjner,  is  nothing  if  not 
gay.  The  ball  at  the  MOULIN  ROUGE  is  the  subject 
in  which  he  is  most  happy.  Like  most  French  artists 
he  draws  all  his  posters  direct  on  the  litho  stone.  He 
uses  rarely  more  than  four  colours  to  obtain  his  most 
vivid  effects — a  great  draftsman,  a  great  colorist,  and, 
what  is  more,  a  great  lithographer. 

His  drawing  of  the  children  merry  with  the  toys 
purchased  at  the  bazaar  in  the  Louvre— the  Whiteley's 
of  Paris — is  a  good  example  of  his  work. 

337  GRAND  MAGAZIN  DU  LOUVRE 

FlRMlN  BOUISSET. 

338  CHOCOLAT  MENIER 
De  Toulouse  Lautrec. 

339  ARISTIDE  BRUANT 

DE  TOULOUSE  LAUTREC  is  an  artist  whose  work 
is  always  full  of  beautiful  color  and  which  also  reveals 
great  sense  of  character.  Like  the  English  artist, 
Aubrey  Beardsley,  he  worked  only  at  night,  spending 
most  of  his  time  in  the  Bohemian  circles  and  cafe 
Chantants,  aud  like  him  he  sacrificed  his  health  so 
absolutely  to  his  art  that  Mother  Nature,  who  never 
forgets  the  continued  neglect  of  her  laws,  resented,  and 
he,  like  Beardsley,  died  almost  in  his  youth  long  before 
he  had  reached  the  limit  of  his  abilities. 

His  design  for  ARISTIDE  BRUANT  is  a  superb 
portrait  of  the  poet-proprietor  of  a  Cafe  famous  among 
the  artists  of  Paris  for  his  amusing  impromptu  recita- 
tions. 

The  work  of  M.  DE.  LAUTREC  has  influenced  many 
British  and  Foreign  designers,  and  his  early  death  in  a 
French  asylum  is  one  of  the  art  worla's  most  deplorable 
losses. 
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GUILLAUME 

340    NO  NAME 


Unsigned. 

341  CHOCOLAT  MEXICAIN 

E.  Gr ASSET. 

342  ENCRE  L.  MARQUET 

343  SARAH  BERNHARDT 

M.  GRASSET  is  a  French  designer  whose  art  has  lent 
dignity  and  distinction,  rather  than  gaiety  to  the 
hoardings.  Some  of  his  best  work  has  been  done  for 
stained  glass,  and  his  style  has  gained  the  advantage  of 
a  firm  outline  characteristic  of  that  medium,  and  the 
style  and  feeling  of  glass  design  is  rarely  absent  from  his 
work.  In  the  poster  representing  Sarah  Bernhardt  as 
JOAN  OF  ARC,  standing  on  the  Battlements  amid  the 
hail  of  arrows  and  the  flames  and  smoke  of  w^ar,  he  depicts 
the  great  actress  in  one  of  her  best  roles.  The  magnifi- 
cient  drawing  of  the  hands  and  feet  (always  a  test  of 
draftsmanship)  will  well  repay  attention. 

Speaking  after  years  spent  in  the  study  and  collection  of 
posters,  this  is  one  of  the  very  few  designs  to  which  one 
can  return  again  and  again  with  interest. 

Grun. 

344  LES  CHANSONNIERS  DE  MONTxMANTRE 


Unsigned. 

345  CHASSAIGNE 
Caran  W  Ache. 

346  EXPOSITION  RUSSE 

M.  CARAN  D'  ACHE,  a  Russian  artist  whose  work  is 
always  produced  in  Paris,  has  a  wide  knowledge  of  the 
Russian  Empire  and  the  forms  and  movements  of 
soldiers  and  horses.  Like  most  French  Artists,  his 
sympathies  are  with  the  poor  and  down  trodden,  and  he 
never  spares  the  tyranny  of  Government  or  the  abuse 
of  military  power  in  his  satirical  cartoons. 
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A.  WiLLETTE. 

3  47    VAN  HOUTEN 

A. W ILLETTE,in  his  posterV AN  HOUTEN'S  COCOA 
and  his  EXPOSITION  INTERNATIONAL,  is  an- 
other French  Artist  who  is  greater  as  a  lithographer  and 
a  figure  draftsman  than  as  a  poster  designer.  His  easy 
drawing  of  the  figure  on  the  Htho  stone  is  keenly- 
appreciated  by  connoisseurs,  but  he  has  hardly  enough 
sense  of  the  value  of  contrasts  in  color  to  make  him  an 
entirely  successful  designer  of  posters. 

348  EXPOSITION  INTERNATIONALE 

349  VAN  HOUTEN 
Paldologue. 

350  XERES  VERMOUTH 

Steinlen. 

351  LAIT 

M.  STEINLEN  is  represented  by  his  design  to  adver- 
tise sterilized  milk  which  is  used  in  this  country  by 
Messrs.  NESTLE.  This  artist  draws  cats  with  amazing 
knowledge,  and  lie  also  draws  with  sympathetic  skill  the 
workers  of  Paris,  among  whom  he  lives. 

George  Meunier. 

352  FETES  DE  LA  PRESSE  PARISIENNE 
Unsigned. 

353  LE  CYCLOSTYLE 

The  unsigned  poster  for  the  CYCLOSTYLE  in  two 
printings,  red  and  black,  shows  a  red-headed  man  who 
has  no  doubt  about  the  merits  of  the  machine  he  adver- 
tises. From  the  purely  business  point  of  view  this 
poster  has  been  une  of  the  most  successful  ever  used  in 
Paris. 

354  SAPONITE  POUR  BLANCHISSAGE 
E.  Vavasseur. 

355  RIPOLIN. 
Rene  Pean. 

356  LE  FIGARO 


ROCHEOROSSE. 

357    AUTOMOBILE  CLUB  DE  FRANCE. 
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QUINLAN. 

358  LA  COTE  EMERAUDE 

There  are  many  posterSjissued  by  the  PARI8,LY0NS 
&  MEDITERRANEAN  RAILWAY,  which  make  one 
desire  to  visit  the  beautiful  spots  depicted.  These 
are,  however,  largely  based  on  photographs  somewhat 
exaggerated  by  clever  artists,  and  like  photographs  they 
are  rarely  satisfactory,  because  they  do  not  bear  the  mark 
of  an  individual  temperament  and  are  not  instinct  with 
the  human  interest  that  they  would  have  if  they  had 
been  designed  instead  of  adapted. 

GUSSETTI. 

359  PARIS-LYON  LINE 

Unsigned. 

360  MONTE  GENEROSO 
P.  Le  Quesne. 

361  TRANSATLANTIQUE 
Unsigned. 

362  PARIS,  LYON,  MEDITERRANEE  RAIL 

F.  COCHODD. 

363  AIX-LE-BAINS 

F.  Hugo  D'  Alesi. 

364  PARIS,  LYON  LINE 
Cheret. 

365  SAXOLEINE 
Grasset 

366  THE  JUNE  CENTURY 
H.  Bataille. 

366a  resurrection 

R.  QUINSAC. 

367  DU  COSMYDOR 

DU  COSMYDOR,  the  fancy  name  of  a  toilet  soap  by 
E.  QUINSAC,  is  an  excellent  example  of  commercial 
lithography.  It  does  not,  however,  conform  to  any  of 
the  laws  which  govern  poster  desitjning,  but  it  is  inter- 
esting as  a  specimen  chiefly  because  it  is  everything  that 
a  poster  should  not  be.  The  fine  stippling  and  delicate 
gradation  of  colour  are  easily  merged  into  a  meaningless 
blurr  when  seen  from  a  distance,  and  consequently  are 
so  much  lithographic  labor  wasted. 

Unsigned. 

368  PLAQUES  JOUGLA 
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German  Section. 

Unsigned. 

369  KAFFEE  ESSENCZ 

Hans  Lindenstadt. 

370  FRAM  CHOCOLATE 

The  poster  for  the  FRAM  CHOCOLATE  by  LIN- 
BENSTADT  is  a  most  effective  and  impressionistic 
rendering  of  the  intrepid  Nansen. 

This  poster  is  in  the  limited  number  of  three  printings, 
which  means  great  economy  in  production,  and  is  from  a 
business,  as  well  as  an  artistic  point  of  view,  one  of  the 
most  successful ;  for  it  is  generally  understood  that 
anything  that  is  good  enough  in  the  way  of  food  or 
clothing  to  sustain  the  voyager  must  be  good  indeed. 

371  STOLWERCKS'  CHOCOLATE 
371a  STETTINER  KERSEN 

Unsigned. 

372  SOMATOSE 

The  poster  for  SOMATOSE  is  much  better  drawn  than 
most  designs  of  this  style,  which  depends  chiefly  on  a  life 
size  head  in  color. 

0.  H  Ress. 

373  DUNLOP  TYRES 

Less  pleasing  is  the  design  for  DUNLOP  TYRES,  and 
the  profile  of  the  lady  is  not  a  type  which  appeals  to  the 
English  taste. 

Unsigned. 
373a  RESAG'S 

374  NARRENSCHIFF 

NARRENSCHIFF  (Ship  of  Fools)  announces  a  comic 
journal  which  must  undoubtedly  be  an  argosy  of  wit. 
The  coloring  is  daring  and  almost  beautiful  ;  the  subject 
is  merry  to  the  point  of  madness  :  and  the  effort  which 
is  necessary  to  make  out  its  object,  imprints  it  on  the 
memory  in  a  way  which  must  be  beneficial  to  the  paper. 

Haen. 

375  RIVIERA  EXPRESS  SERVICE 

Germany,  like  most  European  countries,  seems  to  be 
ahead  of  England  in  respect  of  posters  to  advertise  its 
railways  and  its  steamboats. 
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The  poster  for  the  RIVIERA  EXPRESS  SERVICE 
is  regrettably  only  initialled  by  the  artist,  so  we  are 
unable  to  tell  to  whom  we  are  indebted  for  the  brilliant 
scene,  which mergesinto  many  interesting  little  landscapes 
of  Genoa  and  Monte  Carlo. 

Unsigned. 

3  76    IMPERIAL  GERMAN  MAIL 

The  IMPERIAL  GERMAN  MAIL  STEAMERS 
poster  is  not  nearly  so  happy  in  its  local  colour  nor  even 
in  its  drawing  as  the  other  German  steamship  posters. 
It  is,  however,  good  in  style  and  outline,  being  flat  in 
treatment,  definite  and  bold,  but  the  figures  and  costumes 
are  not  sufficiently  suggestive  of  the  gorgeous  coloring  of 
the  East. 

377  TILIT 

TILIT  the  announcement  of  a  preparation,  of  the 
.  "Odol"  variety  does  not  bear  any  artist's  signature, 
probably  for  the  reason  that  the  pose  and  drawing  of  the 
head  is  so  indentical  with  the  cover  design  for  the  German 
paper  "  JUGEND,"  for  which  our  old  friend  "the  long 
arm  of  coincidence  "  can  scarcely  be  responsible. 

378  BEIT  &  Co.  FARBEN  PABRIK 

Among  the  most  cnrious  posters  as  far  as  color'Jis 
concerned,  is  that  issued  by  BEIT  &  COMPANY  to 
advertise  their  printing  inks.  If  it  hnd  been  done  by  an 
artist  with  any  sense  of  decorative  design,  it  would  have 
been  probably  the  most  noteworthy  poster  in  the  German 
Section. 

379  PHOTOGRAPHISCHE  ABTEILUNG 
379/1  REISENER  OFEN 

380  CENTRAL  THEATRE,  DRESDEN 

J.  GOLLER. 

381  ARABIAN  CIGARETTES 

ARABIAN  CIGARETTES  poster,  though  small,  is 
a  capital  advertisement  for  the  cigarettes,  and  a  good 
piece  of  coloring. 


382    PERSIAN  CIGARETTES 
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Hans  Bohrdly. 

383    HAMBURG-AMERICAN  LINE 

The  HAMBURG-AMERICAN  LINE  is  an  interest- 
ing poster  much  superior  to  its  British  prototype. 

Unsigned. 


The  design  hy  A.  HENSAL  BENNONINGER  is 
the  announcement  of  an  Exhibition  of  the  work  of  lady 
artists.  The  face  and  hands  are  well  and  sympathetically 
drawn,  and  symbolise  the  fact  that  women  take  the  palm 
which,  in  this  case,  is  golden. 


386   GROUP  OF  GERMAN  SHOWCARDS 


384  PLAKATAUSSTELLUN6 


A.  Hensel-Bennoninger. 


385  VERKAUFSHALLE 


Received  too  late  for  detail  cataloging. 
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Dutch  Section. 


RiNKE  BUSSUM. 

388  JENEVER  EN  BRANDEWIJN 

389  AMSTERDAM- YMUIDEN  STEAMBOATS 
Unsigned. 

390  NATIONALE  TENTOONSTELLING 

391  "DOORNKAAT" 

DOORNKAAT  is  another  example  of  lithography 
misapplied.  The  lady  is  a  moderately  pleasing  type,  but 
all  the  careful  shading  of  this  picture  will  hardly  convince 
us  that  the  consumption  of  beer,  which  this  is  supposed 
to  advertise,  will  make  one  as  beautiful  as  she.  It  is 
another  instance  of  what  a  poster  should  not  be. 
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Italian  Section. 

Unsigned. 

392  CACAO  TALMONE 

CACAO  TALMONE,  an  unsianed  design  to  advertise 
cocoa,  is  a  realistic  representation  of  old  folk  imbibing 
always  a  subject  of  popular  interest  in  all  ages.  It 
relies  more  upon  its  human  interest  than  on  any 
qualities  of  design  or  coloring. 

MOKENO. 

392a  TOURAINE 
Unsigned. 

393  RIVIERA  PONENTE 
Adol  Feragutti. 

394  CHRISTOPHER  COLUMBUS 

The  poster  advertising  a  book  dealing  with  Christopher 
Columbus  is  commonplace  in  color  and  lithography. 
No  doubt  the  original  was  a  fairly  pleasing  oil  painting. 

A.  Hohenstein. 

395  LAYS  FOR  LITTLE  ONES 
Unsigned. 

396  CIOCCOLATO 

Lepione. 

396a  MESSAGERIES— MARITIMES 
Unsigned. 

397  RIVIERA  LEVANTE 

RIVIERA  LEVANTE  another  foreign  railway 
poster,  bright  and  attractive,  is  not  a  tedious  colored 
enlargement  of  a  photograph. 

398  PARIS,  LYONS,  iMEDITERRANEAN  RLY. 

A.  Hohenstein. 

399  EXHIBITION  OF  ART,  MILAN,  1900. 

400  BOHEME 

LA  BOHEME  is  more  in  the  style  of  Cheret  than 
any  other  design  by  this  artist. 
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HoHENSTEiN,  Continued. 

401  LA  MODE 

LA  MODE  by  A.  HOHENSTEIN,  one  of  the 
youngest,  most  brilliant  and  prolific  poster  artists  in  the 
world,  shows  a  little  child  industriously  cutting  out  the 
patterns  which  are  given  away  in  the  particular  period- 
icals advertised. 

402  CLOISONNE  GLASS 

CLOISONNE  ARTISTIC  GLASS.  Another  beau- 
tiful specimen  strongly  suggesting  the  medium  of 
CLOISONNE  GLASS  which  it  advertises. 

D.  Semeghini. 

403  ETRENNES  1885 

R.  Bernadi. 

404  RAMBLER  BICYLES 

The  RAMBLER  BICYCLES  poster  is  quite  a 
pleasing  design  in  manner  more  French  than  Italian. 

U  NSIGNED. 

405  MUSICAL  GAZETTE  OF  MILAN 

CAZZETTA  M  USIC ALE,  a  romantic  composition  in 
two  printings  and  gold,  shows  that  foreign  printers, 
especially  Italians,  are  more  lavish  in  the  use  of  gold  than 
English  or  American  printers. 

D.  Gamba. 

406  OLYMPIA  THEATRE 

The  poster  advertising  the  ITALIAN  OPERA 
COMPANY  at  the  OLYMPIA  THEATRE  is  a  char- 
acteristic specimen  of  Genoese  theatrical  posters,  which 
frequently  consist  of  a  jumble  of  small  figures  representing 
various  characters  in  the  play,  with  life  size  photographs 
of  the  leading  stars  all  more  or  less  intertwined  with  the 
lettering. 

Mazza. 

407  GELILIP 

GELILIP  by  T.  MAZZA.  (It  is  noticeable  how 
careless  foreign  artists  are  of  the  legibility  of  their 
signature.)  This  design  is  evidently  influenced  by  the 
work  of  Hohenstein,  and  will  probably  attract  many 
people  to  the  Opera  after  they  have  succeeded  in  solving 
the  problem  which  the  lettering  presents. 
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A.  Sezanne. 

408  INTERNATIONAL  EXHIBITION  OF 

ART,  VENICE,  1903. 

EXPOSEZIONE  FINE  ARTS.  A  fine  imaginative 
design  showing  a  figure  personifying  the  Spirit  of  Art 
leading  men  out  across  the  Golden  Plains  of  Inspiration 
and  Achievement. 

A.  HOHENSTEIN. 

409  CAMPARI  CORDIAL 

CORDIAL  COMPARI,  one  of  Hohenstein's  best 
designs,  unfortunately  is  only  the  centre  panel  of  an 
extremely  large  poster  which  shows  a  figure  snow  bound 
on  the  Alps,  to  whom  the  spirit  of  mercy  has  attracted 
two  Newfoundland  dogs,  who,  with  the  Cordial  in  the 
flasks  they  carry  at  their  throats,  revive  him  to  again 
enjoy  this  beneficent  beverage. 

Unsigned. 

410  ABRADOR 

411  EDIZONE  POPULARE 

EDIZIONE  POPULARE  DELLE  OPERA  shows 
the  strongly  and  well  lithoed  photograph  of  Verdi,  Italy's 
great  composer. 

F.  Hugo  D'  Alesi. 

412  MENTON 

GUSSEITI. 

413  PARIS,  LYONS  &  MEDITERRANEAN  RLY. 
L.M. 

414  TOSCA 
Unsigned. 

415  LAGO  DI  GARDA 

416  LAGO  Dl  COMO 

L.  Teinquibb  Trianon. 

417  ROYAT 
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Japanese  and  Chinese  Section. 

418   SPECIMENS  OF  JAPANESE  AND 
CHINESE  POSTERS. 

THE  SAFETY  RAZOR  shows  with  what  alacrity 
the  clever  Japs  have  taken  to  the  European  methods. 

EAGLE  CIGARETTES  show  just  how  strenuous 
the  American  advertiser  is  in  the  land  of  Cherry-blossom. 
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Spanish  Section. 

S.  RUSINOL. 

419  L'ALEGRIA  QUE  PASSA 

SANTTIAGO  RUSINOL'S  is  a  delightful  lithograph 
very  slightly  reminiscent  of  Hobbema's  "  Avenue."  The 
artist  was  evidently  too  impressed  with  the  poetry  and 
the  feehng  of  the  subject  to  allow  him  to  give  as  much 
attention  to  the  drawing  of  the  horses  in  the  caravan  as 
many  people  would  require. 

A.  Utrillo. 

420  LITHOGRAFIA 

LITHOGRAFIA  UTRILLO  is  the  announcement 
of  a  firm  of  Uthographers.  The  work  is  by  a  member  of 
the  firm,  and  if  their  usual  productions  are  executed  as 
well  as  this  poster  is,  the  Lithografia  Utrillo  must  be 
fortunate  indeed. 

A.  De  RiQUER. 

421  JUAN  TORRA 

JUAN  TORRA  is  a  charmingly  decorative  arrange- 
ment of  landscape  and  the  pensive  little  maid  hardly 
suggests  anything  so  unpoetic  as  sausages  which  the 
poster  is  supposed  to  advertise. 

422  MOSAICS 

423  ANTIQUA  CASA  FRANCH 

ANTIQDA  CASA  FRANCHE  is  the  announcement 
of  a  tapestry  firm  and  is  very  decorative  and  refined  in 
treatment.  The  ladies,  one  must  admit,  look  less  pleased 
than  the  contemplation  of  the  beautiful  effects  should 
make  them. 

424  CIRCOL  DE  ST.  LLUCH 

425  OBRAS  DE  QUEVEDO 
A.  Casas. 

426  KOLA  CHAMPAGNE 

CHAMPAGNE  KOLA  by  CASAS  shows  orange 
against  a  green  background  most  successfully. 

T.  L'AVERIAS. 

427  MARISTANY  &  ARNO 

MARISTANY  &  ARNO  by  J.  L'AVARIAS  is  a 
design  which  shows  how  well  the  old  world  can  borrow 
from  the  new,  the  subject  and  treatment  are  practically 
identical  with  the  cover  of  that  brilliant,  but  ill-fated 
American  periodical  "  The  Lark." 
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Swiss  Section. 

H.    C.  FORESTIER. 

428  LA  SUDORINE 

429  TAVERNE  DU  PELICAN  BLANC 

430  ENFANTINES 

Unsigned. 

431  LUCERNE 

LUCERNE  AND  THE  LAKE,^SWITZERLAND 
It  is  surprising  that  such  lovely  landscapes  do  not  inspire 
better  posters,  although  even  these  are  preferable  to  those 
we  have  to  put  up  with  for  similar  purposes  in  England. 

432  SIBEN-BORDAIRON 

433  F.  L.  CAILLIER 

FONTANEZ. 

434  A.  GUEDIN,  OPTICIAN 
Unsigned. 

435  EXPOSITION 

,     EXPOSITION  EDOUARD  VALLER,  an  unassum- 
i     ]  ing  lithograph,  the  subject  an  equally  unassuming  little 
•  maid. 

Unsigned, 

436  F.  L.  CAILLIER 
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On  Brick  Walls  and  Stairs. 

DiTDLET  Hardy. 

438  THE  CHEIFTAIN 

439  ROSE  OF  PERSIA 
439a  CINDERELLA 

Sib  J.  E.  Millais,  Bart. 

440  BUBBLES 
Unsigned. 

441  PEAR'S  SOAP 
DuDLET  Hardy. 

442  STIRRING  TIMES 

A.  J.  MUNNINGS. 

443  CALEY'S  CHOCOLATE 

CONTANGB  LaUTREC. 

444  VILLACABRAS 
Unsigned. 

445  THREE  BELLS  CIGARETTES. 

J.  M.  Page. 

446  THE  GAY  PARISIENNE 
Ceow. 

447  THE  DUCHESS  OF  DIJON 

Unsigned 

447A  RICHMOND  GAS  STOVES 

448  MILKA 
Tanconville. 

449  BAUME 
Unsigned. 

450  REYNOLD'S  NEWSPAPER 
Dudley  Hardy. 

451  THE  GIRL  FROM  KAY'S 

Unsigned 

452  THE  CABIN 

453  MILKA 

454  SWIFT  CYCLES. 

455  PREMIER  CYCLES 

456  RUDGE  WHITWORTH 

457  OLD  GOLD  CIGARETTTES 


48 

458  MAZAWATTEE  TEA 

459  DICK  WHITIINGTON 
L.  Belloquet. 

460  SPA  CASINO 

UNSIGNED. 

461  NESTLE 
W.F.C. 

462  NESTLE 

A.  MOEBOW. 

463  A  COUNTRY  MOUSE 
Unsigned 

464  A  SIGNAL  OF  MIRTH 

465  TRIUMPH  CYCLES 
Tom  Browne. 

466  LAWSON'S  SOAP 
Unsigned. 

467  OBJETS  D'ART  

468  KINNEY  BROS 

469  GROTTE  DE  HAN 
W.  0.  S. 

471  R.  G.  KN0WLE8 

J.  Hassall. 

472  NESTLE'S  MILK 

A.  MOEEOW. 

473  NESTLE'S  MILK 

Alick  p.  F.  Ritchie. 

474  TRISCUIT 

475  NESTLE 
W.  S.  Rogers. 

476  BLUEBELL  IN  FAIRYLAND 

Unsigned 

477  ANTHONY  TWEEDLEPUNCH 
Sauber. 

478  TATCHO 
Unsigned. 

479  SHIP  BRAND  CIGARETTES 

480  MACKINTOSH'S  TOFFEE 
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APPOINTMENT 


PRINCE. 

Britain's  Best  Bicycle. 


Works  and  Head  Office :-  Coventry. 

Branches  at  23,  Holborn  Viaduct ; 
160,  Regent  Street ;  &  12,  Broad 
way,  Heme  Hill,  London  ;  and  in 
all  provincial  Cities  and  Towns. 

HRT    eaTftLOGUE    sent   post  free 
on  application. 


